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NSSF Hunting Participation and Attitude Survey and Trends Study 2005

EXECUTIVE SUMMARY

This study was conducted for the Nationa Shooting Sports Foundation (NSSF) to determine
hunters' opinions on and attitudes toward hunting and shooting sports, including their
participation in these sports, and how their opinions on hunting and the shooting sports affects
their voting behavior. The study aso examined trends in attitudes and opinions based on
comparisons with previous surveys that asked some of the same questions. The study entailed a
telephone survey of hunters who had hunted for at least 2 of the past 5 years.

For the survey, telephones were selected as the preferred sampling medium because of the
universdity of telephone ownership. The telephone survey questionnaire was devel oped
cooperatively by Responsive Management and the NSSF based in part on previous surveys on
these subjects. Interviews were conducted Monday through Friday from 9:00 am. to 9:00 p.m.,
Saturday noon to 5:00 p.m., and Sunday from 5:00 p.m. to 9:00 p.m., dl locd time. The survey
was conducted in January 2005. Responsive Management obtained atota of 1,012 completed

interviews.

The software used for data collection was Questionnaire Programming Language 4.1. The
andyss of datawas performed using Statistical Package for the Socid Sciences software as well
as proprietary software devel oped by Responsive Management. The results were weighted so
that the digtribution of the sample within regions defined by the U.S. Fish and Wildlife Service
meatched the digtribution of the hunting population in those regions, using data from the National
Survey of Fishing, Hunting, and Wildlife-Associated Recreation. Throughout this report,
findings of the telephone survey are reported at a 95% confidence interval. For the entire sample
of hunters, the sampling error is @ mogt plus or minus 3.08 percentage points.

GENERAL HUNTING PARTICIPATION

» Respondents hunting avidity was high: 96% had hunted in dl years from 2000-2004, and
the mean of respondents’ length of hunting experience was 35 years. (Note: to be surveyed,
al respondents had to have hunted in 2004 as well as one additiona year from 2000-2003.)
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The smdl number of respondents who had not hunted in at least one of the years from
2000 to 2004 most commonly cited lack of time, hedlth, or family obligations asthe
factor preventing them from going hunting.

Thereis evidence that the typicd frequency of hunting is dedining dightly: those whose
participation decreased (26%) outnumbered those whose participation increased (13%).
This question was andyzed for trends, aswell. In the 2005 survey, rdative to previous
surveys except 1991, a higher percentage answered thet they are hunting lessthan in
previous years, furthermore, the 2005 survey had the lowest percentage of hunters saying
that they hunted more, rdlativeto al previous studies.

Most of those who hunted more days said that they had more time avalable to hunt. The
trend isfor adightly higher percentage of huntersto say they have moretime aswell as
more game to hunt, reative to earlier sudies, and for alower percentage of huntersto say
there is more and/or better land available.

Those who hunted fewer days most commonly cited lack of time, hedlth/age, or work
obligations as factorsin their hunting decline. Hedlth/age was cited more often in the
2005 study than it was in previous studies.

» Somewhat more than athird of respondents (38%) indicated that they currently hunt with a

bow. Avidity ishigh for bowhunting, as nearly dl those who consder themsalves as being
current bowhunters have bowhunted within the past 5 years.

Common reasons given for hunting with a bow were that bowhunting is more of a
chdlenge or sport than is hunting with firearms, that bowhunting lengthens the season,
and that bowhunting is more fun than fireerms hunting.

The trends analys's regarding reasons why respondents hunt with a bow shows a lower
percentage than previous studies, in generd, saying they bowhunt because of the
chdlenge (dthough thisis nearly the same asin the 2000 study). Also, alower
percentage said bowhunting is fun, relaive to the 2000 sudy (although thisis a higher
percentage than in 1986-1996). A higher percentage relative to the 2000 study said that
they hunt with abow becauseit is quiet and peaceful and it is less crowded.

» Of those who own a handgun, 44% indicated that they hunt with a handgun.
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SPECIESHUNTED AND AMOUNT OF TIME SPENT HUNTING SPECIES

> By far, the species most often hunted was deer: 91% of respondents had hunted deer within
the past 5 years. Other popular species were turkey (42%), pheasant (34%), rabbit (33%),
ducks (31%), and squirrdl (31%). Relative to the 2000 study, hunting of every species
declined except for deer, ek, and moose, which remain about the same asin the 2000 study.
Inlooking a the longer trend over dl previous studies, hunting of turkey and ek is up from
the 1986 study.

» For each species, those who had hunted that species were asked follow-up questions about
how often they had hunted that species in previous years and whether they hunt that species
more or less now than they did previoudy.

Deer was by far the leading species hunted in previous years. Other leading species that
respondents had hunted often or sometimes in previous years were duck, turkey, grouse,
squirrel, dove, and rabbit.

Turkey was the species for which the highest percentage said their hunting has increased
relative to previous years, followed by coyote, deer, ek, duck, and moose. Speciesfor
which subgtantia percentages say they now hunt less than they did in previous years are
quail, moose, pheasant, grouse, duck, and rabbit. The trends andlysis for these questions
shows, in generd, lower percentages of hunters saying their hunting for each particular
gpecies has increased, with the exception of moose. Severa species had notably higher
percentages saying they hunt the speciesless. duck, grouse, geese, deer, and turkey.

» Cross-tabulations were run of the amount of hunting for each speciesin previous years by
their reported participation trend (i.e., whether they are hunting the species more, the same,
or less).

Those who had previoudy been avid hunters for the particular species (defined as having
previoudy hunted it “ often”) remain avid for deer, ek, bear, turkey, and coyote: these
species had low percentages of avid hunters saying they hunted those species less now
than they previoudy did. Avidity was not as great for quail, rabbit, crow, and duck:
these gpecies had rdatively high percentages of avid hunters saying they now hunt those
speciesless.
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The andyss found severd species with rdatively high gainsin avidity among hunters
who previoudy showed low avidity for that species (i.e., anong hunters who previoudy
hunted the species only “rarely” or “sometimes,” these species had relatively high
percentages saying they now hunt the species more): deer, duck, geese, turkey, and
coyote.

CONSTRAINTS TO HUNTING PARTICIPATION
» A subgtantid percentage of respondents (41%) said that they have a problem finding timeto
go hunting, and these results are congstent with previous studies,

The overwhdming mgority of those who indicated that they have a problem finding time
to hunt cited work (81%) as areason for their not finding time to hunt. Family (29%)
was another important reason. Family has grown as a congraint to hunting participation
relative to previous studies.
Few respondents indicated that other sports, other hobbies, school, or travel were
problems with their finding time to hunt.

» The smdl number of respondents who had not hunted in at least one of the years from 2000
to 2004 most commonly cited lack of time (31%), hedth (21%), or family obligations (14%)
asthe factor preventing them from going hunting. Smilarly, those who said that they hunted
less often in 2004 than in previous years most commonly cited lack of time, hedth/age, and
work obligations as factors that caused them to hunt less, and those who said that they shot
less often in an individud outing in 2004 relative to previous years most commonly cited less
game, lack of time, and hedth/age as factors causing them to shoot less.

A trends andysis was run on the question regarding reasons for not hunting (in those

years in which respondents did not hunt). Lack of time, hedlth, and family obligations
have dightly increased as reasons for not hunting.

» Thesurvey asked about 14 factors that may or may not have been congtraints to respondents
hunting participation. The survey first asked how much of a problem the factor was 5 years
ago; the survey then asked whether the factor had become a greater or lesser problemin

hunting participation now. Hunting access and access-rel ated issues were problems 5 years
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ago and remain problems now, with indications that the problems related to access may be

worsening.
The factors that had the highest percentages saying that they were problems 5 years ago
were access to hunting land (10% said thiswas amajor problem 5 years ago; 41% said
thiswasamajor or minor problem 5 years ago), crowded hunting areas (10% major; 41%
magor or minor), less landowner cooperation (8% major; 36% magor or minor), and
concern over anti-hunting activigs (7% mgjor; 34% magor or minor).
The factors that had the highest percentages saying that they were not problems 5 years
ago were finding someone to hunt with (87% said this was not a problem 5 years ago),
smdl| bag limits (81%), hunting regulations (78%), the cost of ammunition (78%), license
costs (77%), and distance needed to travel (76%).
The top factors deemed to have become greater problems recently were access to hunting
land (56% said this has become amuch or somewhat greater problem), less landowner
cooperation (46%), crowded hunting areas (41%), concern over anti-hunting activists
(36%), and lessgamein generd (36%). Note that thislast factor, “less gamein generd,”
a0 had the highest percentage saying that this had become alesser problem.
The trends andlysis based on comparisons to previous studies showed lower percentages
in the 2005 study, relative to the 2000 study, saying that access to hunting, crowded
hunting areas, anti- hunting attitudes or activities, cost of firearms, and distance needed to
travel had become much or somewhat greater problems. Higher percentages said license
cods and hunting regulations were greater problemsin hunting.

» When read alig of items that might or might not persuade the respondent to go hunting or
shooting more often, amgority (73%) said that an invitation from afriend would persuade
them to go hunting or shooting more, distantly followed by afree day of shooting & a nearby
club (35%).

PARTICIPATION IN SHOOTING SPORTS
» A mgority of respondents (52%0) target shoot with a shotgun, rifle, and/or handgun (for

purposes other than Sghting-in the firearm). Target shooters are split on whether they say
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they are shooting more or less than they did 5 years ago: 25% said they shoot more, but 29%
sad they shoot less.
The trends analysis showed that the participation rate in target shooting with afirearmin
the 2005 was congstent with other studies with the exception of 2000: from the 1986 to
1996 studies, the rate was from 49% to 55%; it spiked in the 2000 study to 77% before
falling back to 52% in the 2005 study.
The trends andysis on the question whether the respondent is shooting more or less than
5 years ago shows decreasing avidity: lower percentages clam to be shooting morein
the 2005 study than did in the previous studies.
Common reasons for target shooting more now than 5 years ago (asked of those who
shoot more) are more available time, because it' s fun, and that the respondent’ s family is
interested. Conversdly, those who target shoot less often now than they did 5 years ago
maost commonly cite less available time,
The trends analys's regarding reasons for increased shooting found that family interest is
notably up from previous studies, while “to improve shooting” has decreased as areason
for more shooting. More time as areason for incressed shooting is dightly up from the
2000 study. The trends regarding reasons for decreased shooting found hedth/age
notably higher than in previous studies, as does that the loca range/club does not have
the facilities. Lesstime available as areason for shooting lessis down from previous

sudies.

» Of those who target shoot, amgority target shoot with arifle (55%), and amgjority shoot
with a handgun (52%); dightly less than amgority participate in trgpshooting (47%) or
sporting clays (42%); about athird shoot skeet (34%).

The trends regarding participation rates in various shooting activities shows that sporting
clays are more popular than in most previous studies (athough about the same asiin the
2000 study); other target shooting sports' participation rates remain fairly stable relative
to al the previous studies consdered asawhole. The participation rates are down,

however, reative to the 2000 study, which saw a spike in every type of target shooting
sport.
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Mog avidity is shown for target shooting with arifle or handgun. The trends analysis
shows that avidity has declined dightly for skeet shoating, target handgun shooting, and
target rifle shooting reative to the 2000 study.

» Of those who own a handgun, 69% indicated that they target shoot with a handgun.

» Thosewho target shoot were asked about their propensity to target shoot more under four
certain conditions. The leading item that would prompt grester participation in target
shooting was the presence of a shooting facility nearby (46% said this would increase their
participation in target shooting), followed by having competitions held at a nearby shooting
facility (41%) or having family programs offered at a nearby facility (37%).

CONSTRAINTSTO SHOOTING SPORTS PARTICIPATION

» Thosewho indicated that they target shoot less often now than they did 5 years ago most
commonly cite lack of time as the reason, dthough hedth/age, loss of interest, and lack of a
place to shoot are important reasons for declining target shooting participation.

> For each target shooting sport, respondents who indicated that they do not participate were
asked for reasons why they do not participate. The leading reason for each was no interest.
For rifle target shooting, sporting clays, skeet, and trgpshooting, “no time” and “no club
nearby” were other important reasons for non-participation. For handgun target shooting,
“no equipment” was an important reason dong with “no time’ and “no club nearby.”
The trends andlysis found that no interest as a congtraint to participation has increased
over the previous studies for each target shooting sport; no time increased as a condraint
over the 2000 study for skeet and sporting clays. Never tried it as a congraint has
decreased for trapshooting, skeet, and sporting clays.

» When read aligt of items that might or might not persuade the respondent to go hunting or
shooting more often, amgority (73%) said that an invitation from afriend would persuade
them to go hunting or shooting more, distantly followed by afree day of shooting a a nearby
club (35%).
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FIREARM S USED AND PURCHASED
> Respondents were asked about the number of firearms of each type they own. The most
popular types of firearms are rifles (mean number owned is 7.36) and shotguns (mean
number owned is4.39). The mean number of handguns owned is2.78. The most popular
subtypes of rifles and handguns are centerfire rifles and handguns.
In the trends andlysis, the results are about the same in the 2005 study relative to the 2000
study regarding the number of shotguns and number of centerfire rifles that respondents
say they own. The trends andys's shows that respondents own dightly fewer rimfire
rifles now than they did in the 2000 study. The number of black powder rifles owned has
increased over the 2000 study, while the number of handguns (al types) owned has
dightly decreased.

» Haf of dl repondents indicated that they had purchased a shotgun (50%), and nearly half
indicated that they had purchased arifle (48%), in the past 5 years. A lower but ill
substantia percentage (29%) indicated that they had purchased a handgun in the past 5 years.
Rddtive to the 2000 study, lower percentage said that they purchased a shotgun, arifle, or a
handgun.

Most typicaly, those who purchased fireearms had purchased new firearms rather than
used firearms. A large mgority of those who had purchased a shotgun had purchased a
new one (84% had purchased one or more new shotguns); 28% had purchased a used
shotgun. (The total exceeds 100% because some respondents had purchased both new
and used shotguns,) Purchases of new shotguns declined in the 2005 study relative to the
2000 study.

> Respondents who own mulltiple guns of the same generd type (i.e., shotgun or rifle) typicaly
use different guns of the same generd type for different game. Relative to the 2000 study, a
higher percentage of huntersin the 2005 study use one shotgun or one centerfirerifle for al

game.

» A mgority of those who own a handgun (70%) use their handgun for protection, while nearly
an equa percentage (69%) target shoot with ahandgun. Lessthan amgjority (44%) indicate
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that they hunt with ahandgun. A notably lower percentage of huntersin the 2005 study
relative to the 2000 study use their handgun for target shooting. Also, adight mgority of
those who own one or more handguns (51%) use different handguns for different activities.
Rdative to the 2000 study, a higher percentage of huntersin the 2005 study use one handgun
for dl activities.

AMMUNITION USED
» While the mgority of respondents (72%) do not reload their own ammunition, a substantia
percentage (28%) do. A lower percentage load their own ammunition in the 2005 study
relative to the 2000 study.
Common reasons for reloading their own ammunition include thet reloaded ammunition
is chegper and more accurate and that doing so isfun or isahobby. Thetrend isfor a
lower percentage to say that reloading is chegper and higher percentages to say that
reloaded ammunition is more accurate and that reloading is furvis a hobby.
A dight mgority of those who reload their own ammunition (52%) reload shotshells; the
trend regarding shotshellsisthat alower percentage are reloading shotshells than in
previous studies.
A large mgority of those who reload their own ammunition (73%) reload centerfirerifle
cartridges; this percentage is nearly the same asin the two previous studies (2000 and
1996), but it is higher than in 1986 and 1991.

> A smadl percentage of respondents (14%) purchase reloaded ammunition, with adightly
lower percentage purchasing reloaded ammunition in the 2005 study relaive to the previous
gudies. The most common places from which respondents purchase reloaded ammunition
are stores (52% of those who purchase reloaded ammunition make purchases from a store),
friends (27%), and gun shows (12%). Gun shows have dightly increased as a source of
reloaded ammunition relative to previous studies.
The mgority of those who purchase reloaded ammunition from a friend purchase
centerfire rifle ammunition (67%), dthough substantia percentages purchase centerfire
handgun ammunition (30%) or shotshdlls (23%). In looking at trends, a greater
percentage purchases reloaded centerfire rifle ammunition (with the exception of the
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1996 study) and centerfire handgun ammunition (with the exception of the 1986 study)

from friends than in previous sudies, and alower percentage purchases reloaded
shotshdls from friends.

» Thetrend in reloading shotshells appears to be lessening, as those who reload shotshells most
commonly said that they reload fewer now than when they started reloading shotshells. A
comparison to previous studies shows a downward trend in number of shotshells rel oaded.

Those who indicated that they reload more shotshells now than when they started most
commonly gave as the reasoning that they hunt or target practice more now. Conversdy,
those who reload fewer shotshells now said that they do not shoot or hunt as much as
they did, that they lack time, that they use fewer shdls, or that buying new shellsis
cheaper than reloading.

The mean number of shotshells reloaded by those who reload shotshells was 2,487
annudly; the mean number of centerfire rifle cartridges reloaded by those who reload
them was 1,042.

» Thosewho rdoad centerfirerifle cartridges are split between those who reloaded them “a
lot” (49%) and those who reloaded them “alittle’ (46%) when they Started reloading
centerfirerifle cartridges. Thereis dso an even distribution regarding whether those who
reload centerfirerifle cartridges are reloading more (34%), about the same (31%), or fewer
(34%) cartridges than when they dtarted reloading, with no congstent long-term trends (i.e.,
over dl previous studies) on this particular question, athough relaive to only the 2000 study,
ahigher percentage of hunters are rloading fewer centerfirerifle cartridges.

Common reasons for reloading more centexrfire rifle cartridges now than previoudy are
that the respondents hunt or target practice more now, that reloaded centerfirerifle
cartridges are chegper, and that reloaded centerfire rifle cartridges perform better. The
only reason for reloading more that shows a clear long-term trend is roading for better
performance. agreater percentage reloaded for that reason in the current study than did
in previous studies. Rdative to the 2000 study only, lower percentages of hunters said
ether that they target shoot more or that reloaded centerfire rifle cartridges are chesper.
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Common reasons for reloading fewer centerfire rifle cartridges now than previoudy are
that the respondents do not hunt or shoot as much now or that they lack time. Thereare

no clear, congstent trends regarding this question.

VOTING BEHAVIOR AND VOTING ISSUES
» A mgority of respondents were avid voters. 77% say that they dways vote during
presidentid eection years, and 63% say they adways vote during non-presidentid years, only
5% say they never vote during presidentid years. In the 2004 presidentid eection, 87%
voted.
Those respondents who voted in the 2004 € ection most commonly named gun
rights/second amendment rights (35%) as one of the most important issues that
influenced their vote. Other important issues include mord vaues (18%), the economy
(15%), Iraq (14%), homeland security (13%), and hunters' rights (10%). When asked to
name the single most important issue (the previous question alowed multiple responses),
gun rights/second amendment rights was the top issue (20%).
A large mgjority (70%) said they voted for George W. Bush, while 11% said they voted
for John Kerry; 17% did not wish to divulge their voting choice in the 2004 eection.

» A third of respondents (33%) were aware of the Vote Y our Sport campaign.
A mgority of those who were aware of the Vote Y our Sport campaign and who voted in
2004 agree with the position of the VVote Y our Sport campaign.
Among those who agree with the Vote Y our Sport campaign and who voted in 2004,
37% sad the Vote Y our Sport campaign influenced their vote. Most commonly, those
who agree with the Vote Y our Sport campaign and who voted in 2004 say that the Vote
Y our Sport campaign did not influence their vote but that they, nonetheless, voted with
the candidate percelved to be most consistent with the VVote Y our Sport campaign.

» Those who voted in 2004 and were aware of the Vote Y our Sport campaign were asked to
name the most important sportsmen’ sissues (multiple responses dlowed). Ensuring gun
rights was the top answer (55%), distantly followed by three other issues with substantial
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percentages. improving hunting and fishing access to public land (26%), ensuring hunters
rights (24%), and improving hunting and fishing access to private land (20%).

> All respondents were asked if they would be interested in receiving information on voting
issues related to hunters' rights and gun rights, and about half expressed interest in each: 48%
expressed interest in information about hunters' rights, and 49% expressed interest in
information about gun rights.

» Magazines are the most popular source of information regarding hunters' rights and gun
rights voting issues, followed by newspapers and the Internet.

HUNTER EDUCATION
> A large percentage of respondents (74%) did not attempt to attend a hunter education
program in the past 2 years, with little change over the previous study. Of those who
attempted to attend a program, most did not have difficuty attending a program, exceeding
those who did have difficulty by aratio of 5to 1.
Those who had difficulty most commonly cited time in generd or time rdated to work
obligations. Substantia percentages also cited travel distance and lack of knowledge of
where the programs are offered. The trends anadlysis showed that a much lower
percentage cited lack of room in the class/not enough classes being held, but higher

percentages cited lack of time or distance of travel to the course.

» When asked to name the home study format they preferred, respondents were evenly
distributed among responses, from 12% to 17% for any response. In total, 29% wanted a
computer-compatible course (Internet or CD).

The trends andysis found lower percentages saying that any of the formats was preferred,

with the exception of an Internet format.

> Respondents were asked about the appropriate content for basic hunter education courses:
21% said the current contents match what they think the basic course should contain, and

another 10% indicated that the courses should consst of a core curriculum of essentia
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subjects; however, 40% think that basic hunter education courses should be expanded beyond
their typica, current scope.

LAND OWNERSHIP
» Theoverwhdming mgority of respondents (89%) own their primary resdence. Also, a
subgtantia percentage of respondents (45%) own land on which they can hunt. A dightly
higher percentage of respondents in 2005 say they own land on which they can hunt, relative
to previous studies.
In areated question, respondents were asked to name their type of residence, and 90%
indicated that they live in ahouse, 4% in amobile home, and 1% in an apartment (this
was asked of dl respondents, including those who do not own the residence).
Most respondents (77%) do not own a secondary residence, but 19% do own a secondary
residence, with about half of those secondary residences being used for hunting and/or
shoating activities.






